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PRESIDENTS’

LETTERS

his issue’s President’s Col-

umn is a little unique because

we have two Presidents con-

tributing this month - so,
theoretically, you the valued member
get the bonus of the words of the outgo-
ing President and the incoming Presi-
dent. Now, when the job was handed
me by Dick Beecher, his sentiment was
“Next and subsequent columns are
yours, as I'm not writing another one.”
And in the case of Dick (who acquired
all of his technology insights from Phil
Kubik), writing meant a Number 2 pen-
cil and cursive script!

We have a new Board and a new Presi-
dent. Joining returning Trustees Dan
Christie and Dennis Denyer are Mike
Heilmann, Bill Rohrer and Barbara

Skirmants. Barbara is a veteran Trus-
tee; and although Mike and Bill are
new to the Board, they have been
long-standing active members of the
Motor Cities Gruppe. As you can tell
from reading below, Dennis was ap-
pointed President and Sebastian
Gaeta has agreed to continue as Vice
President. A mighty strong Board
and great officers going forward.

Of course, as the lame duck President,
my responsibility is to discuss recent
actions taken by the Board. First, we
have a great set of events lined up for
this year, and I’'ll let Denny talk about
that good stuff in more detail. Sec-
ond, we need your dues — to pay for
the quality newsletter, the member
Directory, the maintenance of our

fine web site, and the subsidization of
some of our events. So if you haven’t
paid for 2004, please get a check in the
mail to Barbara Skirmants. And I have
a great incentive for you to write that
check soon — a dues increase. In order
to cover all of the above, we have
found it necessary to raise the dues
from $15 to $20, effective April first
(you probably didn’t notice my “Spend,
Spend, Spend” campaign during the
Iowa caucus and New Hampshire pri-
mary — I was always just to the left of
Howard Dean).

Well, time to turn both the reins and
the proverbial pen over to Denny....

Dave

here is a phrase from an old
song that says, “change is
gonna do you good”, but 'm
not so sure that it’s all that
true. But change is something that al-
ways happens, whether for the better or
worse. There have been changes in the
leadership of the Motor Cities Gruppe
and one of those changes has been in
the Presidency. Dave Peterson’s term
was extended to a third year in January
of 2003 and, try as we did, we couldn’t
get him to agree to remain as President
for 2004. I thought the title of
“President For Life” had a neat sound
to it but Dave just didn’t see it that
way. Plus, he assured us that he really
wasn’t going anywhere and would still
be around for us anytime he was
needed. Dave did a wonderful job in
his three years as President and, in my
mind, the most notable was working
with Gottfried Hogh in creating the
MCG Website, the very best website in

all of the 356 Registry, and probably
in all of the Porsche Clubs world-
wide. Dave is truly a tough act to fol-
low.

The Trustees asked that I
serve as the new President for 2004
and I accepted. Then, the next morn-
ing upon waking, I sat-up in bed and
asked myself, “I did WHAT”? But
looking for a morning-after pill, with-
out success, I figured that I best get
serious about the job at hand. Seri-
ously, I was pleased to have been
asked, and while I can’t promise you
that I'll do as good a job as my prede-
cessors, I will promise you a good
time (now that sounds a little trashy,
doesn’t it?). To make my job much
easier is a most capable Board of
Trustees that includes Barb Skir-
mants, Dan Christie and new mem-
bers Mike Heilmann and Bill Rohrer.
Assisting us are Lanita Dunham; Ger-
ald Van Vliet; Sebastian Gaeta;

Gottfried Hogh and Past Presidents
Dave Peterson and Dick Beecher.
And if I have forgotten anyone, please
excuse me for this rookie mistake.

We have an active and fun
year of activities planned for 2004.
Sebastian’s Dinner Cruise and brother
John’s Spring Tour to R & M Resto-
rations in Chatham, Ontario are just
the first couple planned for early
2004 and there are many more
equally interesting events for later in
the year as well. Interspersed among
our own are such events as the Litera-
ture & Memorabilia Swap Meet in L.
A., the Dunkel’s Swap Meet in Ana-
heim, the Hershey Swap Meet, The
East Coast Holiday in Williamsburg,
Porsches to Pinckney and the list goes
on-and-on. This will truly be a
memorable year for the Gruppe and
for your new President. Let’s see
how I do.

Derunuis
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Photgrapher’s

Perspective
by Gottfried Hogh

he mental image we construct from

viewing an object, we build up over

time as we scan it with our eyes.

Even though our eyes and cameras
share some common physical features (lens.
light sensitive surface, iris diaphragm, etc.),
the still camera usually captures the image in a
brief instance, generally a fraction of a second.
Thus as you approach your tub to take a pic-
ture your mind's eye has one view, but the
final photographic results is in large measure
established by where the camera's lens is posi-
tioned in relation to the car at the instance the
exposure is made.

Secondary to the exposure instance in forming
the image is the viewing angle of the lens. The
proportions of the subject and also its relation-
ship to the background is a function of
whether the lens subtends a wide angle view
or a narrow one, as in the case of a telephoto
optic. The viewpoint is independent of the
lighting or the dynamics of the subject
(moving car, stationary background) but
greatly dependent on the spatial relations be-
tween photographer/camera and the subject,
356 Porsches in our case.

Over the past decade variable focal length
lenses or zoom lenses have become increas-
ingly prevalent, so much so, that the 3x
(optical) zoom lens is the norm for medium
priced digital cameras ($250 - $356) these
days. While the images in this article were
taken with an interchangeable lens model
(Nikon D1 digital SLR) I selected photos that
could just as well have been taken with a $350
CoolPix or Canon EIf.

But back the points under discussion -- view-
point and perspective.

Let me illustrate these two aspects by starting
with an unusual, but not too extreme, example
of viewpoint and fairly normal perspective.
After a lengthy photo session with the Gobba's
black Speedster, during which our photo
group touched three separate locations, we
briefly stopped near the old Ann Arbor rail-
way station (and current Gandy Dancer restau-
rant) on Depot Street. The reason for select-
ing that location had nothing to do with the
building architecture or natural scenery of the
area, but simply because the Broadway bridge
overpass that spanned the street, rail lines and
Huron River made an easily accessible over-
head viewpoint.

There are several hundred photos of about ten
different Speedsters in my digital photo library
(i.e., on my computer's hard disk), but this
high angle image of (sun glassed) Shirley and
Dick Gobba in their black beauty is out in a
print housed in an acrylic holder in my living
room bookcase. I have several other good pho-
tos of their 356, but this is a favorite. In part it
is due to both of them being equally visible in
the cockpit and the unusual viewpoint. It does
illustrate the Speedster form, from characteris-
tic windshield frame to the "A" front and
curved side spear, to the rounded rear deck.
But all of these points are from a different
perspective, and that adds interest (at least for
me).

A number of photos from several sessions
with Dick's Speedster have been published in

past issues of this newsletter, so I'll try to illus-
trate different viewpoints (and minimal perspec-
tive change) using several photos of Don Mu-
noz’ sleek, black Roadster shown below. The
two frontal views were taken within a minute of
each other as Helen and Don were departing
from the 2002 Summer Picnic at Ted Dunham’s
place. My aim was to capture the smoothness of
the TS front with the continuous curvature of the
‘overrider-less’ front bumper. The ‘normal” 35-
70mm zoom lens was on the Nikon D1 and there
was no time to change lenses, and since the car
was moving slowly, I had to take the photos
under changing background and lighting condi-
tions. It is the wide angle view (bottom right of
this page) with the lens at the 35mm setting that
best communicates what I wanted to say about
that Roadster. There are a number of deficien-
cies with that image, but the wide-angle perspec-
tive producing the receding / converging fender
lines that sort of blend with the characteristic
roadster windshield frame to produce an almost
rounded triangular plan that works for me.

However, my favorite in the series of four Road-
ster images below is the ‘telephoto’ perspective
of the in-motion side view. That image was
taken with an 80mm setting and shows the al-
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